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Trust in others in Europe
Respondents answered the survey question “would you say that most people can be trusted?” on a scale ranging

from O (low trust) to 10 (high trust). Shown is the average answer for each country.
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Source: Trust — Eurostat (2015) OurWorldInData.org/trust « CC BY



UrbCulturalPlanning:
Project B ackground

Interreg  BSR program me in Priority Area  Capacity
for Innovation, Non  -Technological Innovation, 3rd
call for projects 2019  -2021

Project 2019 -2021 with 14 partners from LV, LT,

PL, DE, FI, DK, SE, NO and RU. Lead: Danish
Cultural Institute . 36 Associated Organisations.
Project developed based on 4 years Opreparation
2014 -2018 in framework of  the EUSBSR Flagship
Project Culturability BSR led by Nordic Council of
Ministers and executed by DCI
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UrbCulturalPlanning
Project Objectives

A Advance the Baltic Sea Region performance in
citizen -citizen and citizen - city authorities
cooperation

Ve

A Increase urban social innovation, inclusion,
and sustainable development of small and
medium -sized communities (neighborhoods,
towns)

A Strengthen capacity of cultural planning actors
(public authorities, intermediaries)
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The Cultural Planning Method

Phases of the method

Citizens

Intermediari
es, e.g. local
NGOs/

associations

Public
authorities

0. Identifying
neighborhood / town

1. Cultural Mapping of the
character, identity, resources
of the neighborhood/town

2. Community  Visioning
process

3. Developing a common
community  project (often
on use of public space)

4. Implementing involving
wider community  with local
actors/stakeholders

5. Anchoring [/ strategy to
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